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Apur, the urban planning agency of Paris in 2025

Association since 1967, a tool  for urban transition

70 people

4 missions : 

- to amplify the territorial knowledge

- to contribute up!esbxjoh!vq!uif!ejsfdujpo!pg!uif!Djuz!pg!Qbsjtƫ!
development objectives, particularly through its urban 
planning documents and projects within Paris and its 
Metropolitan area.

- to study and analyze the anticipation of urban and societal 
evolution , which plays a role in defining public planning and 
development policies , 

- To develop synergies between our partners and all the 
actors of the Grand Paris implementation

ü 2 working  scales : Paris & the Greater Paris metropolis

29 stakeholders on Apur board, all public bodies

Virtual exhibition / Apur history :  50ans.apur.org
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50 urban agencies in France

Urban agencies in France :

47 millions inhab. in France
(70% of the population)

400 collectivities

A national network : FNAU 
https://www.fnau.org/en/homepage/  

Towards an international network

https://mtpa-network.org/

https://www.fnau.org/en/homepage/
https://mtpa-network.org/
https://mtpa-network.org/
https://mtpa-network.org/


The 15-minute city concept

A concept that identifies the essential urban functions to Parisians that must
be within reach in 15 minutes (by foot or bike)

It includes a number of actions: to turn Paris into a decentralized city Ʈvilles des
proximitésƯ-that offers a range of hyper-local services comprising the entire
range of daily life

A common base of services in the neighborhood :

o Everyday services within reach in 15 minutes from home, including
cultural and sports activities

o A breathing space within reach in 5 minutes from home, through
schoolyards, school streets and ƮQbsjtSftqjsfƯneighborhoods
programs

o Soft mobility modes

o Meeting places for citizens



ÅParis is generally considered a city of proximities due to the high concentration of facilities,
shops and amenities, the importance of public spaces, and its diverse and efficient  public
transportation network.

ÅMore than a third of the working population  works in the borough where they live even in 
boroughs where the employment rate is low.

ÅThe very strong attractiveness of Paris, combined with a high density of inhabitants and
workers, has created a multitude of places of urban life : very lively neighborhood centers,
bearers of a local and daily life, and globalized places that the inhabitants rarely visit.

ÅProximity is not uniform throughout Paris: disparities in supply due to the distance of
facilities or a narrower range of store types in certain areas. Urban barriers, noisy or polluted areas,
infrastructures that are difficult to cross, reinforce thefeeling of distance.

ÅA challenge for the neighborhoods along the ring road that separate Paris and the neighbouring
cities.

ÅA challenge for the Greater Paris Metropolis, which is much less well endowed with local stores On
the map, in blue shows the population with access to 3 main essential shops (bakery, pharmacy or
bookstore/newspaper shop) within a 5 mn walk, in pink only 1 and in grey none.

ÅAn insufficient supply of convenience stores in recent urban operations Lower retail densities than in
the rest of Paris (4 times lower than the Paris average). Larger stores (1 to 2.5 compared to Paris)
More chain stores (35%in the OA,23%in Paris). Recently,a better consideration of the needs of the
inhabitants, a diversification of the shops established, while taking care to limit the place of the chain
stores

A neighborhood life favored by multiple centralities and by the density of Paris

80%of the Parisian population has access to the 3 main
essential stores within a 5 minutes walk
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Paris, already aƮ26minutes djuzƯ
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Retail Monitoring: A Database That Helps Us Understand Social Change

Retail Monitoring: A Database That Helps Us Understand Social Change
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Transforming railway wasteland into public gardens

Martin Luther King, 17e Clichy-Batignolles (17e)
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Transforming  places and roundabouts

Place de Catalogne, 14e  in 2024
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Place de Catalogne, 14e  in 2019
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Pedestrianizing, unsealing and planting streets to extend gardens

Rue Mouton-Duvernet, 14e 

Square de la Salamandre, 12e 
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